Promoting Wiley Journal Articles to the Media
Authors (and their press offices or funders) are welcome to highlight articles published in
Wiley journals to the media. Below please find some useful information and contacts.
If you, or your organization, are writing a press release about a journal article or
otherwise promoting an article to the media, it would be appreciated if you can
follow the guidelines below.


If the article is not yet published online, press releases/information should be embargoed
until the Wiley Online Library publication date to ensure no media coverage before the
article is available to be read. Your production contact should be able to provide you with
this information and where possible will be able to publish the paper on a mutually
agreeable date. (For reference, Wiley’s embargo policy can be found on the press room.)



Prior to the article’s publication, copies of the article and interviews may be given to
members of the media provided they are aware of the embargo (online publication) date.



Press releases should:
o

o



Fully cite the journal article, e.g.: R. P. Radermecker et al: Allergy reactions to insulin: effects
of continuous subcutaneous insulin infusion and insulin analogues. Diabetes/Metabolism
Research and Reviews 2007; 23: DOI 10.1002/dmrr.714.
Include the journal name and URL, e.g.: Diabetes/Metabolism Research and Reviews can be
accessed at: http://onlinelibrary.wiley.com/journal/10.1002/(ISSN)1520-7560.

If you wish to know what the direct URL link to your article will be, you can use the format
http://doi.wiley.com/[DOI], e.g. http://doi.wiley.com/10.1002/dmrr.714.

Please inform the Wiley Global Research PR team of your intention to promote a
journal article to the media so that we may be prepared for any media requests.
Wiley Global Research PR team: sciencenewsroom@wiley.com
If you are not writing a press release and are just providing a journalist with the
journal article, please:


If the article is not yet published online, it is considered embargoed until the Wiley Online
Library publication date to ensure no media coverage before the paper is available to be
read. Your production contact should be able to provide you with this information and
where possible will be able to publish the paper on a mutually agreeable date.



Remind the journalist that the article should be attributed to the journal, and preferably be
fully cited.

If you have any queries or would like advice, please email:
sciencenewsroom@wiley.com

